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SUMMARY  OF  PACKAGED  DISPOSITIONS  OF  FLUID  MILK  AND  FLUID  CREAM  ITEMS  U 
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SUMMARY  OF  MILK,  SKIM  MILK,  AND  CREAM  UTILIZED  IN  MANUFACTURED  PRODUCTS  1/ 
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SUMMARY  OF  PACKAGED  SALES  OF  FLUID  MILK  ITEMS  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS  \! 
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MARKETING  AREAS  UMBER  FEDERAL  MILK  ORDERS  AS  OF  JULY  1,  1995 


a  * 


TABLE  1 -FEDERAL  ORDER  FLUID  (CLASS  I)  DIFFERENTIALS,  JANUARY  1997  AND  MINIMUM  FEDERAL  ORDER  CLASS  I  PRICES,  JANUARY  AND 

FEBRUARY,  1997  AND  1996  II 
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TABLE  2-FEDERAL  MILK  ORDER  CLASS  AND  BLEND  PRICES  AND  BUTTERFAT  DIFFERENTIALS,  NOVEMBER,  WITH  COMPARISONS  II 
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See  footnotes  on  pages  42  and  43. 


TABLE  2-FEDERAL  MILK  ORDER  CLASS  AND  BLEND  PRICES  AND  BUTTERFAT  DIFFERENTIALS,  NOVEMBER,  WITH  COMPARISONS  J./--CONT. 


II 


See  footnotes  on  pages  42  and  43. 


TABLE  3-FEDERAL  MILK  ORDER  CLASS  AND  BLEND  PRICES  AND  BUTTERFAT  DIFFERENTIALS,  DECEMBER,  WITH  COMPARISONS  1/ 
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See  footnotes  on  pages  42  and  43. 


TABLE  3-FEDERAL  MILK  ORDER  CLASS  AND  BLEND  PRICES  AND  BUTTERFAT  DIFFERENTIALS,  DECEMBER,  WITH  COMPARISONS  I/-CONT. 
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See  footnotes  on  pages  42  and  43. 


TABLE  4-AVERAGE  FEDERAL  MILK  ORDER  CLASS  I  AND  BLEND  PRICES,  BY  MARKETING  AREA,  JANUARY-DECEMBER,  WITH  COMPARISONS  1/ 


14 


CONTINUED 


TABLE  4-AVERAGE  FEDERAL  MILK  ORDER  CLASS  I  AND  BLEND  PRICES,  BY  MARKETING  AREA,  JANUARY-DECEMBER,  WITH  COMPARISONS  J./-CONT. 
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See  footnotes  on  page  44. 


TABLE  5-NUMBER  OF  PRODUCERS  DELIVERING  MILK  TO  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  TOTAL  PRODUCER  DELIVERIES,  BUTTERFAT 
CONTENT  OF  PRODUCER  DELIVERIES,  AND  AVERAGE  DAILY  DELIVERY  PER  PRODUCER,  BY  MARKETING  AREA,  NOVEMBER 
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CONTINUED 


TABLE  5-NUMBER  OF  PRODUCERS  DELIVERING  MILK  TO  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  TOTAL  PRODUCER  DELIVERIES,  BUTTERFAT 
CONTENT  OF  PRODUCER  DELIVERIES,  AND  AVERAGE  DAILY  DELIVERY  PER  PRODUCER,  BY  MARKETING  AREA,  NOVEMBER-CONT. 
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See  footnotes  on  page  44. 


TABLE  6-NUMBER  OF  PRODUCERS  DELIVERING  MILK  TO  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  TOTAL  PRODUCER  DELIVERIES,  BUTTERFAT 
CONTENT  OF  PRODUCER  DELIVERIES,  AND  AVERAGE  DAILY  DELIVERY  PER  PRODUCER,  BY  MARKETING  AREA,  DECEMBER 
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CONTINUED 


TABLE  6-NUMBER  OF  PRODUCERS  DELIVERING  MILK  TO  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  TOTAL  PRODUCER  DELIVERIES,  BUTTERFAT 
CONTENT  OF  PRODUCER  DELIVERIES,  AND  AVERAGE  DAILY  DELIVERY  PER  PRODUCER,  BY  MARKETING  AREA,  DECEMBER-CONT. 
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See  footnotes  on  page  44 


TABLE  7-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  I  AND  GROSS  CLASS  I  USE  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  ORDERS,  BY  MARKETING  AREA,  NOVEMBER,  WITH  COMPARISONS 
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CONTINUED 


TABLE  7-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  I  AND  GROSS  CLASS  I  USE  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  ORDERS,  BY  MARKETING  AREA,  NOVEMBER,  WITH  COMPARISONS-CONT. 
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See  footnotes  on  page  44. 


TABLE  8-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  I  AND  GROSS  CLASS  I  USE  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  ORDERS,  BY  MARKETING  AREA,  DECEMBER.  WITH  COMPARISONS 
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CONTINUED 


TABLE  8  -PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  I  AND  GROSS  CLASS  I  USE  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  ORDERS,  BY  MARKETING  AREA,  DECEMBER,  WITH  COMPARISONS-CONT. 
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See  footnotes  on  page  44. 


TABLE  9-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  II  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS, 

BY  MARKETING  AREA,  NOVEMBER  AND  YEAR  TO  DATE 
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CONTINUED 


TABLE  9-  PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  II  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS, 

BY  MARKETING  AREA,  NOVEMBER  AND  YEAR  TO  DATE-CONT. 
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TABLE  10-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  II  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS, 

BY  MARKETING  AREA,  DECEMBER  AND  YEAR  TO  DATE 
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CONTINUED 


TABLE  10-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  II  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS, 

BY  MARKETING  AREA,  DECEMBER  AND  YEAR  TO  DATE-CONT. 
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CONTINUED 
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See  footnotes  on  page  44. 


TABLE  12- WHOLE  MILK  AND  LOWFAT  AND  SKIM  MILK  ITEMS  SOLD  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS  FOR  MARKETS  WHERE  SUCH 

INFORMATION  IS  AVAILABLE.  OCTOBER  1996,  WITH  COMPARISONS  1/ 
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See  footnotes  on  pages  44  and  45. 
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See  footnotes  on  pages  44  and  45. 
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See  footnotes  on  pages  44  and  45. 


TABLE  13- WHOLE  MILK  AND  LOWFAT  AND  SKIM  MILK  ITEMS  SOLD  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS  FOR  MARKETS  WHERE  SUCH 

INFORMATION  IS  AVAILABLE,  NOVEMBER  1996,  WITH  COMPARISONS  1/--CONT. 
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See  footnotes  on  pages  44  and  45. 


TABLE  14-PACKAGED  SALES  OF  INDIVIDUAL  WHOLE  MILK  PRODUCTS  AND  LOWFAT  AND  SKIM  MILK.  PRODUCTS  IN  SELECTED  MARKETING  AREAS 

DEFINED  BY  FEDERAL  MILK  ORDERS,  JANUARY  1996  TO  DATE,  WITH  COMPARISONS  8/ LI/ 
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See  footnotes  on  pages  44  and  45. 


TABLE  14-PACKAGED  SALES  OF  INDIVIDUAL  WHOLE  MILK  PRODUCTS  AND  LOWFAT  AND  SKIM  MILK,  PRODUCTS  IN  SELECTED  MARKETING  AREAS 

DEFINED  BY  FEDERAL  MILK  ORDERS,  JANUARY  1995  TO  DATE,  WITH  COMPARISONS  8/JJ./-CONT. 
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See  footnotes  on  pages  44  and  45. 


TABLE  15-PACKAGED  SALES  OF  WHOLE  MILK  ITEMS,  LOWFAT  AND  SKIM  MILK  ITEMS,  MILK  AND  CREAM  MIXTURES,  CREAM  ITEMS.  AND  TOTAL  FLUID 
ITEMS  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  GROUPED  BY  REGION,  OCTOBER  1996,  WITH  COMPARISONS  12/ 
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TABLE  16-PACKAGED  SALES  OF  WHOLE  MILK  ITEMS,  LOWFAT  AND  SKIM  MILK  ITEMS,  MILK  AND  CREAM  MIXTURES,  CREAM  ITEMS,  AND  TOTAL  FLUID 
ITEMS  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  GROUPED  BY  REGION,  NOVEMBER  1996,  WITH  COMPARISONS  12/ 
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TABLE  17-PACKAGED  SALES  OF  MILK  AND  CREAM  MIXTURES,  CREAM  PRODUCTS,  YOGURT,  AND  EGGNOG  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK 

ORDERS,  JANUARY  1996  TO  DATE,  WITH  COMPARISONS  12/15/ 
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See  footnotes  on  pages  44  and  45. 


TABLE  17— PACKAGED  SALES  OF  MILK  AND  CREAM  MIXTURES,  CREAM  PRODUCTS,  YOGURT,  AND  EGGNOG  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK 

ORDERS,  JANUARY  1995  TO  DATE,  WITH  COMPARISONS  j2/15/~CONT. 
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See  footnotes  on  pages  44  and  45. 


TABLE  18-MILK,  SKIM  MILK,  AND  CREAM  UTILIZED  IN  THE  MANUFACTURE  OF  DAIRY  PRODUCTS  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK, 

ORDERS,  GROUPED  BY  REGION,  OCTOBER  1996,  WITH  COMPARISONS  16/ 


TABLE  19-MILK,  SKIM  MILK,  AND  CREAM  UTILIZED  IN  THE  MANUFACTURE  OF  DAIRY  PRODUCTS  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK, 

ORDERS,  GROUPED  BY  REGION,  NOVEMBER  1996,  WITH  COMPARISONS  15/ 


FOOTNOTES  FOR  TABLES  2  AND  3. 


I /  Prices  are  for  milk  of  3.5  percent  butterfat  content  and  for  the  major  city  in  the 
marketing  area.  All  averages  are  weighted. 

2/  For  those  markets  which  have  base-excess  plans  (see  table  21),  the  prices  represent  a 
weighted  average  of  the  base  and  excess  prices.  For  those  markets  which  have  multiple 
component  pricing  (see  table  22),  the  prices  represent  the  Basic  Formula  Price  plus  the 
weighted  average  differential  price  or  producer  price  differential  computed  under  the  order. 

3/  For  the  22  marketing  areas  where  it  currently  is  in  effect,  this  price  is  applicable  to 
producer  milk  used  to  produce  nonfat  dry  milk. 

4/  Zone  1  (Boston).  Price  at  201-210  mile  zone:  Class  I  and  blend,  72  cents  less.  Class  I 
and  blend  price  at  Hartford,  10  cents  less. 

5/  New  York  metropolitan  area.  Price  at  201-210  mile  zone:  Class  I  and  blend,  72  cents 
less;  Class  II  and  Class  III,  8  cents  less. 

6/  Philadelphia,  Baltimore,  and  Washington,  D.C.  Price  excludes  a  6-cent  direct  delivery 
differential  applicable  to  milk  delivered  to  the  Philadelphia  area. 

7/  Charlotte. 

8/  Bristol,  Chattanooga,  and  Knoxville. 

9/  Zone  7  (Atlanta  and  Birmingham). 

10/  Figures  exclude,  where  applicable,  Upper  Florida,  Southeastern  Florida,  Eastern  South 
Dakota,  Black  Hills,  and  Western  Colorado;  some  of  the  data  used  to  weight  the  monthly 
prices  are  restricted.  The  individual  Class  I  and  blend  price  data  for  these  markets  are 
shown  below.  Class  II  and  Class  HI  prices  are  the  same  as  the  prices  shown  in  the  table  for 
Carolina.  Effective  October  1,  1996,  the  order  regulating  the  Black  Hills  marketing  area 
was  terminated.  See  “Summary  of  Federal  Milk  Order  Actions,  October  1996"  in  FMOS- 
416.  The  Class  I  price  and  blend  price  for  Black  Hills  for  October  1995  was  $13.60  and 
$13.47,  respectively. 


November 

December 

Marketing 

Class  I 

Blend 

Class  I 

Blend 

area 

1996 

1995 

1996 

1995 

1996 

1995 

1996 

1995 

- Dollars - 

Upper  Florida 

18.95 

15.66 

18.63 

15.41 

17.71 

16.19 

17.14 

15.80 

S.  E.  Florida 

19.55 

16.26 

19.34 

16.05 

18.31 

16.79 

17.73 

16.46 

E.  S.  Dakota 

16.87 

13.58 

14.46 

13.26 

15.63 

14.11 

13.40 

13.63 

Black  Hills 

— 

14.13 

— 

13.95 

— 

14.66 

— 

14.33 

W.  Colorado 

17.37 

14.08 

17.10 

13.87 

16.13 

14.61 

15.56 

14.42 
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FOOTNOTES  FOR  TABLES  2  AND  3.  -CONTINUED 


11/  Zone  II  (Marquette). 

12/  Individual  handler  pool.  Blend  prices  are  weighted  average  of  all  handlers. 

13/  Zone  1  (Detroit).  Price  excludes  a  10-cent  direct  delivery  differential  applicable  to  milk 
delivered  to  the  Detroit  metropolitan  area. 

14/  Cleveland  and  Pittsburgh. 

15/  Zone  3  (Columbus).  Class  I  and  blend  price  at  Cincinnati  (Zone  4)  7  cents  more. 

16/  Indianapolis. 

17/  Zone  1  Chicago).  Class  I  and  blend  price  at  Milwaukee  (Zone  4)  9  cents  less. 

18/  Peoria. 

19/  Base  Zone  (Alton).  Class  I  and  blend  price  at  Carbondale  (Southern  Zone)  and  at  St. 
Louis  9  cents  more. 

20/  Zone  1  (Minneapolis). 

21/  Zone  1  (Des  Moines).  Class  I  and  blend  price  at  Rock  Island,  Ill.,  7  cents  less;  and  at 
Waterloo,  17  cents  less. 

22/  Zone  1  (Omaha). 

23/  Kansas  City  and  Topeka. 

24/  Figures  are  based  on  the  same  group  of  comparable  markets-markets  where  the  orders 
were  in  effect  the  entire  period  1995-96,  and  for  which  the  data  were  not  affected  by 
marketing  area  changes,  excludes  Greater  Kansas  City.  The  weighting  of  the  data  for  this 
market  was  affected  by  the  termination  of  the  Black  Hills  order;  see  10/. 

25/Zone  1  (Oklahoma  City).  Class  I  and  blend  price  at  Springfield,  Mo.,  58  cents  less. 

26/  Zone  1  (Dallas).  Class  I  and  blend  price  at  Houston,  54  cents  more. 

27/  Denver. 

28/  Boise,  Idaho. 

29/  Salt  Lake  City,  Utah. 

30/  Phoenix. 

31/  Albuquerque,  Santa  Fe,  and  El  Paso. 

32/  Zone  1  (Seattle  and  Portland). 
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FOOTNOTES  FOR  TABLES  4  THROUGH  1 1 . 


1  /  Prices  are  for  milk  of  3.5  percent  butterfat  content  and  for  the  major  city  in  the 
marketing  area.  See  footnotes  on  pages  42  and  43  for  location  at  which  price  is  reported. 
All  averages  are  weighted. 

2/  Figures  for  January-June  1995  are  the  summation  or  weighted  averages  of  the  data  for 
the  five  merged  markets.  Figures  for  1995  also  include  data  for  the  Paducah  order.  The 
handler  formerly  regulated  under  the  Paducah  order,  which  was  terminated  November  1 , 

1995,  now  is  regulated  under  the  Southeast  order. 

3/  Figures  are  based  on  the  same  group  of  comparable  markets-markets  where  the  orders 
were  in  effect  the  entire  period  1995-96,  and  for  which  the  data  were  not  affected 
significantly  by  marketing  area  changes;  excludes  Greater  Kansas  City,  Eastern  South 
Dakota,  and  Black  Hills,  where  applicable.  See  8/.  Note,  for  1995,  the  data  for  Paducah 
have  been  combined  with  the  data  for  Southeast.  See  2/. 

4/  Figures  exclude,  where  applicable,  Upper  Florida,  Southeastern  Florida,  Eastern  South 
Dakota,  Black  Hills,  and  Western  Colorado;  some  of  the  data  used  to  weight  the  monthly 
prices  are  restricted. 

5/  Data  are  a  summation  or  weighted  average  of  the  Tampa  Bay,  Upper  Florida,  and 
Southeastern  Florida  marketing  areas.  The  data  are  combined  in  order  to  mask  the  data  for 
Upper  Florida,  which  are  restricted. 

6/  In  these  marketing  areas,  milk  was  not  pooled  due  to  unusual  price  relationships.  See 
"*"  on  page  4. 

7/  The  data  for  these  marketing  areas  are  combined  in  order  to  mask  restricted  data.  See 
table  1  for  complete  marketing  area  name. 

8/  The  data  for  1995  and  for  January-October  1996  also  includes  the  Black  Hills  marketing 
area.  Effective  October  1,  1996,  the  order  regulating  this  marketing  area  was  terminated. 
See  “Summary  of  Federal  Milk  Order  Actions,  October  1996,”  in  FMOS-416. 

9/  Class  I  and  Class  II  receipts  and  utilization  data  for  the  Greater  Kansas  City-Eastern 
South  Dakota  area  are  restricted,  effective  October  1996,  and  are  excluded  from  all  market 
figures.  See  8/. 

10/  Percentage  changes  have  been  adjusted  for  the  different  number  of  days  in  1995  and 

1996. 

FOOTNOTES  FOR  TABLES  12  THROUGH  19. 

1/  In-area  sales  include  total  sales  in  each  of  the  areas  by  handlers  regulated  under  the 
respective  order,  by  handlers  regulated  under  other  orders,  by  partially  regulated  handlers, 
and  by  producer-handlers.  Sales  routes  of  handlers  may  extend  outside  defined  marketing 
areas;  therefore,  some  handlers'  in-area  sales  are  partially  estimated. 

2/  Plain,  flavored,  and  miscellaneous  whole  milk  products. 

3/  Plain,  fortified,  flavored,  and  miscellaneous  lowfat  and  skim  milk  products,  and 
buttermilk. 

4/  These  percent  changes  have  been  adjusted  for  the  different  number  of  days  in  the  two 
periods. 
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FOOTNOTES  FOR  TABLES  12  THROUGH  19. -CONTINUED 


5/  Effective  November  1,  1995,  the  order  regulating  this  marketing  area  was  terminated. 

6/  Comparable  markets  are  markets  where  the  orders  were  in  effect  the  entire  period 
1995-96,  and  for  which  the  data  were  not  affected  significantly  by  marketing  area  changes. 
Excludes  Paducah;  see  5/  and  7/. 

7/  Effective  October  1,  1996,  the  order  regulating  this  marketing  area  was  terminated.  See 
“Summary  of  Federal  Milk  Order  Actions,  October  1996"  in  FMOS-416. 

8/  Excludes  New  York-New  Jersey. 

9/  Figures  adjusted  to  eliminate  variation  in  data  due  to  calendar  composition. 

10/  The  data  for  this  market  are  estimated. 

11/  See  table  12  for  marketing  areas  included;  excludes  Paducah  and  Black  Hills. 

12/  Total  packaged  disposition,  in  and  out  of  the  marketing  area,  by  regulated  handlers. 
Besides  receipts  from  producers,  these  dispositions  also  may  include  receipts  from  other 
Federal  order  plants  and/or  receipts  from  other  sources.  However,  sour  cream,  yogurt,  and 
eggnog  are  reported  on  a  used-to-produce  basis. 

13/  Light,  heavy,  and  sour  cream,  and  cream  dips. 

14/  In  addition  to  listed  fluid  milk  and  cream  products,  includes  yogurt  and  eggnog. 

15/  See  table  12  for  marketing  areas  included;  excludes  New  York-New  Jersey.  Percent 
changes  are  based  on  the  same  groups  of  comparable  markets;  excludes  Black  Hills.  See  7/. 
16/  Includes  producer  milk  and  other  source  milk  used  to  produce  manufactured  dairy 
products  in  regulated  pool  plants,  as  well  as  milk  diverted  and  shipped  to  non-order  plants 
for  processing.  Other  source  milk  at  regulated  plants  includes  bulk  transfers  and  diversions 
from  other  Federal  orders,  and  receipts  from  unregulated  sources.  Some  of  the  data  are 
preliminary  and  partially  estimated. 

17/  In  addition  to  listed  manufactured  products,  includes  milk,  skim  milk,  and  cream  used  in 
other  manufactured  dairy  products,  e.g.,  evaporated  milk,  condensed  milk,  dried  products, 
aerated  cream,  and  skim  milk  equivalent  used  to  fortify  fluid  milk  products;  milk,  skim  milk, 
and  cream  used  in  other  food  products  as  well  as  used  in  animal  feed,  dumped  or  spilled, 
plant  loss,  and  miscellaneous  products. 

18/  Percent  changes  over  the  previous  year  are  based  on  the  same  group  of  comparable 
markets-markets  where  the  orders  were  in  effect  the  entire  applicable  two  year  period,  and 
for  which  the  data  were  not  affected  significantly  by  marketing  area  changes;  all  markets  are 
comparable.  These  changes  are  based  on  pounds  of  butterfat,  except  for  nonfat  dry  milk 
which  are  based  on  pounds  of  skim  milk. 

19/  The  marketing  areas  in  which  milk  was  not  pooled  in  October  1995  due  to  unusual  price 
relationships  were  in  these  regions.  See  "*"  on  page  6. 

20/  Restricted. 

21/  The  marketing  areas  in  which  milk  was  not  pooled  in  November  1995  due  to  unusual 
price  relationships  were  in  these  regions.  See  “*"  on  page  6. 
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TABLE  20-PERCENTAGE  OF  WHOLE  MILK  EQUIVALENT  (MILKFAT  BASIS)  USED  IN  THE  PRODUCTION  OF  MANUFACTURED  DAIRY  PRODUCTS, 

IN  FEDERAL  ORDER  MARKETS,  JANUARY  1996  TO  DATE,  WITH  COMPARISONS  II 
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TABLE  22-FEDERAL  MILK  ORDER  MILK  COMPONENT  PRICES  AND  TESTS  IN  VARIOUS  MARKETING  AREAS,  SEPTEMBER  AND  OCTOBER  JV 
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TABLE  23-FACTORS  USED  IN  THE  COMPUTATION  OF  CLASS  III-A  PRICES  IN  FEDERAL  MILK  ORDER  MARKETS, 

JANUARY  1996  TO  DATE  1/ 
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TABLE  24-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  III-A  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  BY  REGION,  JANUARY  1996 

TO  DATE 
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TABLE  25-DAIRY  PRODUCT  WHOLESALE  PRICES,  JANUARY  1996  TO  DATE 
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TABLE  26— UNITED  STATES  MILK  PRICES,  MINNESOTA- WISCONSIN  PRICE  SERIES,  BUTTER-POWDER 
"SNUBBER"  PRICE,  BASIC  FORMULA  PRICE  AND  SELECTED  DAIRY  FARMER  PRICE  MEASURES, 
JANUARY  1996  TO  DATE,  WITH  COMPARISONS 


Month 

U.S.  Milk  Prices,  3.5  Percent  Butterfat  Basis  \! 

Prices  Paid  for 
Manufacturing 

Grade  Milk, 

3.5  Percent  Butterfat 
Content 

All  Milk 

Wholesale 

Milk  Eligible 
for  Fluid 

Market 

Manufacturing 

Grade  Milk 

Minnesota-Wisconsin 
price  series/Basic  Formula 
Price  2/ 

1996 

1995 

1996 

1995 

1996 

1995 

1996 

1995 

Jan. 

13.80 

12.45 

13.80 

12.46 

12.42 

11.19 

12.73 

11.35 

Feb. 

13.75 

12.38 

13.75 

12.48 

12.39 

11.52 

12.59 

11.79 

Mar. 

13.57 

12.49 

13.57 

12.49 

12.39 

11.53 

12.70 

11.89 

Apr. 

13.78 

12.21 

13.79 

12.21 

12.82 

11.05 

13.09 

11.16 

May 

14.19 

12.24 

14.20 

12.24 

13.20 

10.88 

13.77 

11.12 

June 

14.52 

12.07 

14.62 

12.18 

13.39 

11.04 

13.92 

11.42 

July 

15.24 

12.01 

15.34 

12.11 

13.79 

10.96 

14.49 

11.23 

Aug. 

15.69 

12.40 

15.69 

12.51 

14.44 

11.25 

14.94 

11.55 

Sept. 

16.10 

12.72 

16.20 

12.73 

14.96 

11.94 

15.37 

12.08 

Oct. 

15.79 

13.19 

15.89 

13.19 

14.18 

12.44 

14.13 

12.61 

Nov. 

14.81 

13.69 

14.91 

13.69 

12.19 

12.64 

11.61 

12.87 

Dec. 

13.90 

13.71 

14.00 

13.81 

11.57 

12.63 

11.34 

12.91 

Average 

14.60 

12.67 

14.65 

12.70 

13.15 

11.62 

13.39 

11.83 

Month 

Dairy  Farmer  Price  Measures:  U.S. 

Averages  3/ 

Milk  Cows 

4/  5/ 

All  Hay 

Baled  6/ 

Cows 

7/ 

Milk-Feed 

Price  Ratio  8/ 

1996 

1995 

1996 

1995 

1996 

1995 

1996 

1995 

2 

ner  head 

$  r>er  ton 

$ 

ner  cwt. 

Pounds 

Jan. 

1,060 

1,150 

79.50 

83.60 

32.00 

38.70 

2.57 

2.73 

Feb. 

— 

— 

79.20 

83.60 

32.10 

41.50 

2.37 

2.75 

Mar. 

— 

— 

80.10 

83.40 

31.40 

39.90 

2.30 

2.73 

Apr. 

1,070 

1,140 

88.90 

86.10 

29.40 

38.00 

2.16 

2.60 

May 

— 

— 

95.50 

90.80 

30.40 

36.80 

2.07 

2.53 

June 

— 

— 

92.30 

83.90 

30.70 

38.20 

2.14 

2.46 

July 

1,090 

1,130 

89.40 

82.80 

31.00 

35.90 

2.20 

2.39 

Aug. 

— 

— 

92.30 

82.30 

31.80 

35.80 

2.27 

2.50 

Sept. 

— 

— 

92.10 

81.00 

30.80 

33.90 

2.60 

2.55 

Oct. 

1,130 

1,090 

93.70 

81.70 

30.40 

32.20 

2.89 

2.60 

Nov. 

— 

— 

95.40 

80.50 

28.00 

29.60 

2.78 

2.69 

Dec. 

— 

— 

95.90 

78.80 

28.30 

30.40 

2.61 

2.55 

Average 

1,090 

1,130 

89.50 

82.10 

30.50 

35.70 

2.41 

2.59 

J J  Based  on  prices  at  test  as  reported  in  "Agricultural  Prices,"  NASS;  converted  to  a  3.5  percent  test  by  using  the  butterfat  differential 
specified  in  Federal  milk  orders  for  conversion  of  the  blend  prices  that  vary  from  3.5  percent.  2/  The  Minnesota-Wisconsin  (M-W) 
price  series  is  the  average  price  reported  paid  to  producers  for  manufacturing  grade  milk  f.o.b.  plants  in  Minnesota-Wisconsin  as 
reported  by  NASS.  Effective  with  the  May  1995  price,  the  Basic  Formula  Price  replaced  the  M-W  price  series,  which  establishes 
minimum  prices  under  all  Federal  milk  orders.  Prices  shown  for  January  through  April  1995  are  the  M-W  price  series.  Prices  shown 
for  May  through  December  1995  are  the  Basic  Formula  Price.  The  average  price  combines  these  two  price  series  for  the  applicable 
periods.  3/  "Agricultural  Prices,"  NASS.  4/  Animals  sold  for  dairy  herd  replacement  only.  51  Figures  are  published  for  January, 

April,  July,  and  October  only.  6/  Mid-month  price.  2/  Includes  beef  cows  and  cull  dairy  cows  sold  for  slaughter,  but  not  dairy  cows  for 
herd  replacement.  8/  Pounds  of  16  percent  mixed  dairy  feed  equal  in  value  to  1  pound  of  milk  sold  to  plants.  The  methodology  utilizes 
major  raw  feed  component  prices  from  the  NASS  agricultural  commodity  prices  published  monthly. 
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TABLE  27— UNITED  STATES  GENERAL  PRICE  MEASURES,  JANUARY  1996  TO  DATE,  WITH  COMPARISONS 


Month 

General  price  measures  1/ 

Index  of  prices  paid  by 
farmers  2/ 

Index  of  prices  received  by  farmers 

Parity 
Ratio  3/ 

All  farm  products 

Livestock  &  Products 

Dairy  Products 

1996 

Percent 
change 
from  1995 

1996 

Percent 
change 
from  1995 

1996 

Percent 
change 
from  1995 

1996 

Percent 
change 
from  1995 

Indexes  1990-92  =  100 

Jan. 

113 

3.7 

108 

10.2 

94 

1.1 

107 

11.5 

96 

Feb. 

113 

3.7 

106 

9.3 

93 

-1.1 

106 

10.4 

94 

Mar. 

114 

4.6 

109 

10.1 

93 

0 

105 

9.4 

96 

Apr. 

114 

4.6 

108 

9.1 

93 

3.3 

106 

12.8 

95 

May 

115 

4.6 

111 

11.0 

96 

9.1 

109 

16.0 

97 

June 

115 

4.5 

118 

18.0 

99 

10.0 

112 

20.4 

103 

July 

115 

4.5 

118 

16.8 

103 

13.2 

117 

27.2 

103 

Aug. 

115 

4.5 

116 

12.6 

103 

12.0 

121 

27.4 

101 

Sep. 

115 

4.5 

116 

10.5 

106 

12.8 

125 

27.6 

101 

Oct. 

115 

3.6 

112 

7.7 

103 

12.0 

123 

19.4 

97 

Nov. 

115 

3.6 

110 

3.8 

102 

8.5 

115 

7.5 

96 

Dec. 

115 

2.7 

110 

1.9 

103 

7.3 

108 

1.9 

96 

Average 

115 

4.5 

112 

9.8 

99 

7.6 

113 

15.3 

98 

Month 

General  price  measures  4/ 

Producer  price  index 

Consumer  price  index 

All  commodities 

Dairy  products 

All  items 

Food 

Dairy  products 

Meat,  poultry,  fish 
and  eggs 

1996 

Percent 

change 

from 

1995 

1996 

Percent 

change 

from 

1995 

1996 

Percent 

change 

from 

1995 

1996 

Percent 

change 

from 

1995 

1996 

Percent 

change 

from 

1995 

1996 

Percent 

change 

from 

1995 

Indexes  1982=100 

Indexes  1982-1984=100 

Jan. 

126.1 

2.9 

124.1 

6.0 

154.4 

2.7 

151.0 

2.4 

136.3 

2.7 

142.8 

4.0 

Feb. 

125.9 

1.9 

122.9 

4.5 

154.9 

2.7 

150.8 

2.3 

137.2 

3.9 

142.4 

3.5 

Mar. 

126.4 

2.2 

123.4 

4.2 

155.7 

2.8 

151.6 

2.8 

136.7 

3.4 

142.6 

3.0 

Apr. 

127.5 

2.3 

123.2 

4.3 

156.3 

2.9 

152.3 

2.6 

137.0 

3.7 

141.8 

3.0 

May 

128.2 

2.6 

126.8 

7.7 

156.6 

2.9 

152.0 

2.5 

137.6 

3.6 

141.2 

2.8 

June 

127.9 

2.1 

132.0 

12.7 

156.7 

2.8 

152.6 

3.2 

139.8 

5.7 

143.1 

4.4 

July 

127.8 

2.0 

134.8 

14.1 

157.0 

3.0 

153.2 

3.4 

142.0 

6.8 

143.9 

4.8 

Aug. 

128.1 

2.5 

136.5 

14.6 

157.3 

2.9 

153.7 

3.6 

144.6 

8.9 

145.6 

5.0 

Sept. 

128.0 

2.2 

139.6 

15.8 

157.8 

3.0 

154.6 

3.8 

146.7 

10.9 

147.2 

5.5 

Oct. 

127.9 

2.3 

140.7 

14.8 

158.3 

3.0 

155.4 

4.0 

149.3 

12.1 

147.9 

5.0 

Nov. 

128.1 

2.2 

135.2 

8.1 

158.6 

3.3 

155.9 

4.4 

149.3 

11.7 

148.9 

5.1 

Dec. 

128.8 

2.6 

131.5 

5.2 

158.6 

3.3 

156.3 

4.3 

148.6 

10.1 

150.0 

5.6 

Av. 

127.6 

2.3 

130.9 

9.4 

156.9 

3.0 

153.3 

3.3 

142.1 

7.0 

144.8 

4.3 

II  "Agricultural  Prices,"  NASS.  21  For  commodities  and  services,  interest,  taxes,  and  wage  rates.  The  index  is  published  for  January, 
April,  July,  and  October  only.  3/  Ratio  of  the  Index  of  Prices  Received  by  farmers,  all  farm  products,  to  the  most  recent  Index  of  Prices 
Paid,  Interest,  Taxes,  and  Farm  Wage  Rates.  See  2/.  4/  "Producer  Price  Index,"  Bureau  of  Labor  Statistics,  U.S.  Department  of  Labor, 
(BLS),  as  first  reported.  "Consumer  Price  Index,"  BLS,  consumer  price  index  for  all  urban  consumers  (CPI-U),  not  seasonally  adjusted. 
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TABLE  28-CONSUMER  PRICE  INDEX  FOR  ALL  URBAN  CONSUMERS:  SELECTED  PRODUCTS,  UNITED  STATES  CITY 

AVERAGE,  JANUARY  1996  TO  DATE  WITH  COMPARISONS  1/ 


Month 

Fresh  whole  milk 

Other  fresh  milk 
and  cream 

Cheese 

Other  dairy  products 

Ice  cream  and  related 
products 

Index 

Percent 

change 

from 

1995 

Index 

Percent 

change 

from 

1995 

Index 

Percent 

change 

from 

1995 

Index 

Percent 

change 

from 

1995 

Index 

Percent 

change 

from 

1995 

Indexes  1982-1984  =100 

Jan. 

135.6 

3.4 

138.2 

3.1 

139.5 

1.3 

120.5 

5.6 

140.4 

2.4 

Feb. 

136.3 

4.4 

138.5 

3.7 

141.1 

2.8 

121.1 

6.6 

140.9 

3.3 

Mar. 

136.2 

4.4 

138.8 

4.0 

139.6 

2.1 

120.3 

5.6 

140.3 

2.0 

Apr. 

136.4 

4.4 

138.7 

3.8 

140.9 

2.8 

120.0 

5.8 

140.2 

2.6 

May 

136.5 

4.1 

139.2 

3.7 

141.8 

2.5 

120.1 

5.4 

142.3 

3.6 

June 

139.5 

6.8 

142.2 

6.1 

141.6 

3.4 

126.8 

11.8 

142.9 

4.0 

July 

141.6 

8.3 

143.5 

7.5 

143.4 

3.1 

135.4 

17.0 

143.1 

4.8 

Aug. 

142.8 

9.0 

146.5 

9.7 

146.7 

6.1 

139.8 

20.6 

145.4 

6.1 

Sept. 

143.7 

10.5 

148.0 

11.4 

149.4 

8.4 

143.4 

23.3 

148.8 

8.4 

Oct. 

147.2 

12.4 

151.3 

13.0 

150.5 

9.0 

145.5 

23.4 

151.3 

9.3 

Nov 

149.0 

12.6 

152.3 

13.6 

150.9 

9.4 

140.5 

17.7 

149.0 

7.7 

Dec 

148.3 

10.9 

151.8 

12.1 

150.1 

8.0 

136.2 

12.2 

150.5 

7.7 

1/  "CPI  Detailed  Report,"  BLS.  The  Consumer  Price  Index  for  All  Urban  Consumers  (CPI-U)  covers  approximately  80  percent  of  the 
total  noninstitutional  civilian  population  of  the  United  States  and  is  based  on  data  for  85  urban  areas. 


TABLE  29-USDA  PURCHASES  (DELIVERY  BASIS),  JANUARY  1996  TO  DATE,  WITH  COMPARISONS 


Month 

Butter  11 

Cheese  11  2/ 

Nonfat  Dry  Milk  11  2/ 

Milk 
Equiva¬ 
lent  of  net 

Bulk 

Packaged 

Block 

3/ 

Barrel 

Mozz¬ 

arella 

Process 

Non- 

fortified 

Fortified 

Instant 

U.S.D.A. 

Purchases 

4/ 

- . 1 .000  pounds - 

Mil.  lbs. 

Jan. 

0 

0 

320 

681 

1,451 

3,534 

0 

0 

0 

0 

Feb. 

0 

0 

240 

443 

927 

2,381 

0 

0 

0 

0 

Mar. 

0 

0 

120 

0 

564 

2,046 

0 

0 

0 

0 

Apr. 

0 

192 

0 

161 

887 

1,637 

0 

0 

0 

0 

May 

0 

0 

80 

81 

605 

1,265 

0 

0 

0 

-1 

June 

0 

0 

280 

0 

1,129 

2,716 

0 

0 

0 

0 

July 

0 

0 

958 

40 

2,379 

3,757 

0 

0 

0 

0 

Aug. 

0 

0 

1,036 

1,208 

4,032 

5,096 

639 

0 

0 

0 

Sept. 

0 

0 

1,821 

564 

4,435 

5,468 

639 

53 

0 

0 

Oct. 

0 

0 

360 

443 

1,895 

1,451 

200 

818 

0 

0 

Nov. 

0 

0 

1,523 

483 

3,185 

4,538 

439 

1,214 

0 

0 

Dec. 

0 

0 

440 

201 

806 

3,088 

280 

950 

0 

0 

Year  to 
date  1996 

0 

192 

7,178 

4,305 

22,295 

36,977 

2,197 

3,035 

0 

-1 

Year  to 
date  1995 

4,410 

13,523 

6,632 

2,520 

21,854 

37,682 

19,298 

0 

0 

134 

1/  "Dairy  Price  Support  Activity  Report,"  Consolidated  Farm  Service  Agency.  2/  Purchases  of  cheese  and  nonfat  dry  milk  at  market  prices 
for  use  by  USDA's  Food  and  Consumer  Service  are  not  included  in  milk  equivalent.  3/  Beginning  in  October  1995, includes  Cheddar  print 
purchases.  4/  USDA  purchases  (delivery  basis)  of  butter,  cheese,  and  nonfat  dry  milk,  minus  USDA  domestic  sales  for  unrestricted  use  of 
butter  and  cheese;  includes  purchases  under  price  support.  Section  709,  and  Section  4A  programs.  Computed  as  follows:  net  purchases  of 
butter  times  21.8,  plus  net  purchases  of  cheese  times  9.23,  plus  net  purchases  of  nonfat  dry  milk  times  0.22. 
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TABLE  30-U.S.  PRODUCTION,  MILK  AND  SELECTED  MANUFACTURED  DAIRY  PRODUCTS, 
JANUARY  1996  TO  DATE,  WITH  COMPARISONS 


Month 

Milk  1/ 

Butter  2/ 

Total  Cheese 

2/ 

Nonfat  Dry  Milk 

2/ 

Frozen 

Products  2/ 

1996 

1995 

1996 

1995 

1996 

1995 

1996 

1995 

1996 

1995 

Billion  Dounds 

- Million  Dounds - 

Million  gallons 

Jan. 

13.1 

13.2 

125.4 

135.6 

585.5 

559.3 

98.9 

113.9 

85.8 

95.0 

Feb. 

12.4 

12.1 

118.1 

121.7 

576.7 

523.3 

93.0 

98.3 

96.0 

100.3 

Mar. 

13.6 

13.6 

113.2 

127.3 

621.9 

596.0 

104.4 

118.7 

110.5 

127.1 

Apr. 

13.3 

13.3 

107.9 

120.6 

601.5 

559.6 

113.1 

125.0 

119.8 

120.7 

May 

13.6 

13.9 

100.7 

119.4 

628.4 

595.3 

112.6 

137.1 

132.9 

131.2 

June 

13.0 

13.3 

72.9 

98.4 

595.9 

579.2 

93.4 

128.1 

142.2 

146.4 

July 

12.8 

13.2 

72.1 

85.0 

571.4 

556.5 

80.7 

107.6 

145.5 

140.4 

Aug. 

12.7 

12.8 

73.2 

76.0 

581.8 

550.8 

61.7 

82.4 

131.3 

142.7 

Sept. 

12.3 

12.5 

81.0 

80.2 

585.1 

571.3 

56.2 

72.0 

109.2 

111.8 

Oct. 

12.7 

12.8 

95.5 

93.5 

608.2 

588.6 

65.8 

75.7 

100.7 

105.8 

Nov. 

12.4 

12.3 

95.1 

90.5 

586.9 

584.7 

75.4 

73.1 

82.0 

89.3 

Dec. 

12.8 

12.8 

110.1 

112.4 

622.2 

618.4 

100.6 

101.8 

83.7 

77.2 

Total  3/ 

154.7 

155.8 

1,165.3 

1,260.7 

6,883.1 

7,165.6 

1,055.9 

1,233.8 

1,339.5 

1,387.3 

II  "Milk  Production,"  NASS.  Monthly  milk  production  is  collected  only  for  22  selected  States.  NASS  collects  total  U.S.  production  on 
a  quarterly  basis  only.  NASS  estimates  total  U.S.  monthly  production  based  on  the  pattern  in  production  in  the  22  survey  States.  2/  "Daily 
Products,"  NASS.  Frozen  products  include  ice  cream,  lowfat  ice  cream,  sherbet,  frozen  yogurt,  and  other  frozen  products.  31  The  sum  of 
the  monthly  figures  may  not  add  up  to  the  total  due  to  rounding. 


TABLE  31-COMMERCIAL  AND  GOVERNMENT  STORAGE  HOLDINGS,  JANUARY  1996  TO  DATE 


Month 

Storage  Holding  1 / 

Butter  2/ 

Total  Cheese  2/ 

Nonfat  Dry  Milk 

Total 

3/ 

Govern¬ 

ment 

Owned 

Commer¬ 

cial 

Total 

3/ 

Govern¬ 

ment 

Owned 

4/ 

Commer¬ 

cial 

American 

5/ 

Swiss 

Total 

3/ 

Govern¬ 

ment 

Owned 

6/ 

Commer¬ 

cial 

1J 

Million  Pounds 

Jan. 

25.5 

3.4 

22.1 

441.3 

0.1 

441.2 

323.1 

8.5 

85.6 

13.9 

71.7 

Feb. 

33.7 

3.5 

30.2 

466.4 

0.1 

466.3 

343.1 

8.9 

90.2 

10.2 

80.0 

Mar. 

48.7 

1.3 

47.4 

490.9 

0.1 

490.7 

348.9 

11.2 

108.0 

9.6 

98.4 

Apr. 

39.8 

2.5 

37.3 

517.4 

0.1 

517.3 

368.5 

10.3 

110.4 

10.2 

100.3 

May 

34.0 

1.0 

33.0 

533.3 

0.1 

533.3 

381.2 

10.9 

87.9 

1.4 

86.5 

June 

29.7 

0.8 

28.9 

535.6 

0.1 

535.6 

385.4 

12.2 

83.9 

1.5 

82.5 

July 

31.7 

0.8 

30.9 

526.0 

0.2 

525.8 

386.9 

12.9 

77.2 

0.4 

76.8 

Aug. 

27.3 

0.8 

26.4 

490.3 

0.2 

490.0 

368.7 

12.6 

66.5 

0.4 

66.1 

Sept. 

21.4 

0.5 

20.9 

485.9 

0.2 

485.7 

363.8 

12.7 

50.6 

0.4 

50.2 

Oct. 

20.6 

0.2 

19.9 

485.4 

0.2 

485.2 

370.3 

12.0 

47.5 

0.3 

47.2 

Nov. 

17.7 

0.2 

17.4 

480.2 

0.1 

480.1 

369.6 

13.3 

49.6 

0.4 

49.2 

Dec. 

13.7 

0.3 

13.4 

487.0 

* 

486.9 

379.7 

12.7 

71.4 

0.3 

71.1 

*  Less  than  50,000  pounds.  1/  End  of  Month.  2/  "Cold  Storage  Reports,"  NASS.  3/  The  sum  of  the  Government-owned  and  commercial 
figures  may  not  add  due  to  rounding.  4/  Data  represent  natural  cheese  only  and  do  not  include  Government  holdings  of  processed  cheese. 
5/  Includes  Government  stocks.  6/  "Summary  of  Processed  Commodities  in  Store,"  CFSA.  7/  "Dairy  Products,"  NASS. 
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FLUID  MILK  SALES  BY  SIZE  AND  TYPE  OF 
CONTAINER  AND  BY  METHOD  OF  DISTRIBUTION* 


Fluid  milk  processing  plants  regulated 
under  Federal  milk  orders  process  slightly 
more  than  three-quarters  of  all  the  fluid 
milk  products  sold  in  the  United  States. 
During  1995,  this  volume  totaled  43.4 
billion  pounds,  or  5.0  billion  gallons. 

Given  this  relationship,  the  types  and  sizes 
of  containers  and  methods  of  distribution 
used  to  market  fluid  milk  products  under 
Federal  milk  orders  should  be 
representative  of  the  entire  country. 

In  order  to  obtain  information  on  the  types 
and  sizes  of  containers  in  which  fluid  milk 
products  are  sold,  and  methods  of 
distribution  through  which  they  are  sold,  a 
survey  was  made  of  fluid  milk  sales  in  the 
32  Federal  milk  order  marketing  areas 
during  November  1995.  This  article 
summarizes  the  major  findings.  1/ 
Although  the  survey  was  taken  in 
November,  the  findings  are  representative 
of  other  months  of  the  year.  One  exception 
would  be  sales  in  half-pint  containers  which 
would  not  be  applicable  to  sales  in  a 
nonschool  month. 

Some  highlights  of  this  survey,  with 
comparisons  to  previous  years  are: 

(1)  The  proportion  of  fluid  milk  products 
sold  in  plastic  containers  increased, 
continuing  the  long-term  trend  in  evidence 
since  this  survey  was  first  taken  in  1963. 
The  2  percentage  point  increase  pushed  the 
market  share  of  plastic  to  76  percent.  Sales 
of  fluid  milk  in  paper  containers  accounted 
for  24  percent  of  total  sales,  while  glass 
containers  accounted  for  less  than  one-half 


of  one  percent  of  total  sales.  (See  table  A.) 

(2)  In  all  regions  of  the  country,  more 
fluid  milk  products  were  sold  in  plastic 
containers  than  in  paper  and  glass 
combined.  Market  shares  of  plastic  ranged 
from  about  63  percent  in  the  North  Atlantic 
region  to  almost  83  percent  in  the 
Southwest  region.  Glass  containers 
accounted  for  less  than  1  percent  of  total 
sales  in  all  regions.  (See  table  C.) 

(3)  Plastic  containers  accounted  for  more 
than  79  percent  of  the  sales  of  whole  milk, 
2%  and  1%  lowfat  milk,  and  skim  milk. 
Conversely,  about  77  percent  or  more  of 
the  sales  of  flavored  whole  milk,  flavored 
lowfat  and  skim  milk,  and  buttermilk  were 
sold  in  paper  containers.  (See  table  D.) 

(4)  The  market  share  of  fluid  milk 
products  sold  in  gallons  increased  slightly 
to  64.4  percent.  Conversely,  the  market 
share  of  half-gallon  containers  dropped  to 
18.5  percent.  About  9.6  percent  of  total 
sales  were  made  in  half-pint  containers-up 
slightly  from  the  previous  survey.  Market 
shares  of  other  container  sizes  changed 
marginally  from  1993.  (See  tables  B  and 
C.) 

(5)  In  all  regions  of  the  country,  more 
fluid  milk  products  were  sold  in  gallon 
containers  than  in  all  other  sizes  combined. 
The  market  share  of  gallons  ranged  from 
52.8  percent  in  the  North  Atlantic  region  to 
71.0  percent  in  the  East  North  Central 
region.  The  proportion  of  fluid  milk 
products  sold  in  half-pint  containers  was 
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significantly  larger  in  the  Southeastern, 
Southwest,  and  West  North  Central 
regions.  In  the  North  Atlantic  region, 
quarts  accounted  for  nearly  twice  the 
national  average.  (See  table  C.) 

(6)  Gallon  containers  accounted  for  much 
larger  proportions  of  the  sales  of  whole 
milk,  2%  lowfat  milk,  1%  lowfat  milk,  and 
skim  milk.  On  the  other  hand,  almost  58 
percent  of  the  sales  of  flavored  whole  milk 
and  more  than  79  percent  of  the  sales  of 
flavored  lowfat  and  skim  milk  were  made 
in  pint  and  half-pint  containers.  These 
market  shares  might  be  expected  as  the 
sales  of  these  flavored  milk  products  are 
made  predominantly  through  schools  and 
other  food  service  outlets.  More  buttermilk 
was  sold  in  half-gallon  containers  than  in 
other  sizes.  (See  table  D.) 

(7)  Sales  of  fluid  milk  products  in  gallon 
sizes  were  nearly  all  in  plastic  containers 
while  sales  in  quart  or  smaller  sizes  were 
made  predominantly  in  paper  containers. 
This  leads  to  the  conclusion  that  the 
importance  of  a  particular  size  of  container 
in  any  particular  region,  or  for  any 
particular  product,  determines  the 
importance  of  a  container  type.  (See  table 
E.) 

For  example,  in  the  North  Atlantic  region, 
the  proportion  of  fluid  milk  products  sold 
in  paper  containers  was  significantly 
higher-36.2  percent  compared  to  the 
national  average  of  24.0  percent.  (See 
table  C.)  This  occurred  because  the 
proportion  of  fluid  milk  products  sold  in 
this  region  in  half-gallon  and  quart 
containers— sizes  for  which  paper  has  a 
prominent  share- was  significantly  higher. 
(See  tables  C  and  E.) 


Similarly,  both  flavored  whole  milk  and 
flavored  lowfat  and  skim  milk  had  more 
than  82  percent  of  their  sales  in  paper 
containers  because  over  78  percent  of  these 
products  were  sold  in  container  sizes  for 
which  paper  is  dominant— quart  and  smaller 
sizes.  (See  tables  D  and  E.) 

(8)  For  the  first  time  ever,  there  were  more 
sales  of  fluid  milk  in  plastic  half-gallon 
containers  than  in  paper  half-gallon 
containers.  The  market  share  of  plastic 
half-gallons  increased  by  7.7  percentage 
points  to  51.3.  This  drop  in  the  sales  of 
paper  half-gallons  was  most  responsible  for 
the  overall  drop  in  the  market  share  of 
paper.  (See  table  E.) 

(9)  The  proportion  of  fluid  milk  products 
sold  through  wholesale  outlets  increased 
slightly.  The  market  share  of  wholesale  in 
all  markets  in  1995  was  99.3  percent  of 
total  sales;  the  remaining  0.7  percent  was 
home-delivered.  (See  table  F.)  The  long¬ 
term  trend  of  an  increasing  proportion  of 
sales  through  wholesale  outlets  has 
reestablished  itself,  after  holding  steady 
over  the  previous  three  surveys. 

(10)  The  most  important  wholesale  outlet 
continues  to  be  food  chain  stores,  which 
accounted  for  two-thirds  of  total  fluid  milk 
sales.  Regionally,  the  Pacific  region 
showed  a  significant  increase  in  the 
importance  of  the  food  chain  store 
category.  Food  chain  stores  had  similar 
proportions  of  sales  across  most  regions, 
and  a  larger  proportion  in  the  West  North 
Central  region. 

The  market  share  of  supermarket  chains 
-56.5  percent— and  the  market  share  of 
dairy /convenience  stores— 10.2  percent- 
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decreased  from  1993.  There  was 
significant  regional  variation  in  the 
importance  of  both  supermarket  and 
dairy /convenience  chains.  (See  table  G.) 

(11)  The  market  share  of  vertically 
integrated  food  chain  stores  totaled  18.6 
percent,  down  from  the  19.4  percent 
registered  in  1993.  Sales  by  vertically 
integrated  supermarket  chains  accounted  for 
16.4  percent  of  total  sales,  while 
dairy/convenience  store  chains  accounted 
for  2.2  percent.  (See  table  H.) 

(12)  Vertical  integration  of  food  chains 
showed  significant  regional  variation.  In 
the  Southwest  region,  more  than  30  percent 
of  total  fluid  milk  sales  were  made  by 
vertically  integrated  food  chains.  The 
comparable  proportion  in  the  West  North 
Central  region  was  less  than  1  percent. 
Vertically  integrated  supermarket  chains 
accounted  for  30.9  percent  of  total  sales  in 
the  Southwest  region,  more  than  4  times  the 
market  share  of  these  firms  in  the  North 
Atlantic  region.  The  market  share  of 
vertically  integrated  dairy /convenience 
chains  in  the  North  Atlantic  region  was  5.7 
percent,  well  above  the  national  average  of 
2.2  percent.  (See  table  H.) 


(13)  Fluid  milk  sales  through  institutional 
outlets  (military  and  schools)  totaled  7.4 
percent  of  total  sales,  down  slightly  from 
1993.  Sales  through  all  other  wholesale 
outlets  (nonchain  food  stores,  nonfood 
stores,  restaurants,  hospitals,  vending 
machines,  etc.,  combined)  accounted  for 
25.1  percent  of  total  sales,  up  from  1993. 
(See  table  F.) 


*  Prepared  by  John  M.  Wetterau  and  Mary 
F.  Taylor,  dairy  products  marketing 
specialists,  Market  Information  Branch, 
Dairy  Division,  Agricultural  Marketing 
Service.  FMOS-417  November  and 
December  1996. 

1/  The  Dairy  Division  plans  to  make 
available,  on  a  limited  basis,  individual 
market  data.  The  following  report  should 
be  requested  from  John  Wetterau: 
“Packaged  Fluid  Milk  Sales  in  Federal 
Milk  Order  Markets,  By  Size  and  Type  of 
Container,  and  Distribution  Method, 
During  November  1995.” 
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TABLE  A -PERCENTAGE  OF  TOTAL  FLUID  MILK  ITEMS  SOLD  BY  TYPE  OF  CONTAINER,  BY  HANDLERS 
REGULATED  UNDER  FEDERAL  MILK  ORDERS,  NOVEMBER  OF  SELECTED  YEARS  1/ 


Year 

Number  of 
markets  2/ 

Glass 

Paper 

Plastic 

Other  2/ 

Total 

Total  Fluid  Milk  Items  4/ 

1963 

68 

32 

63 

2/ 

5 

100 

1964 

67 

31 

64 

2 

3 

100 

1965 

68 

29 

65 

4 

2 

100 

1966 

68 

25 

67 

6 

2 

100 

1967 

71 

20 

71 

8 

1 

100 

1969 

66 

12 

76 

11 

* 

100 

1971 

61 

7 

78 

15 

* 

100 

1973 

61 

4 

71 

25 

* 

100 

1975 

56 

2 

67 

31 

* 

100 

1977 

47 

1 

58 

41 

* 

100 

1979 

47 

1 

49 

50 

* 

100 

1981 

48 

1 

42 

57 

* 

100 

1983 

46 

* 

38 

62 

* 

100 

1985 

44 

* 

34 

65 

* 

100 

1987 

43 

* 

33 

67 

* 

100 

1989 

41 

* 

31 

69 

* 

100 

1991 

42 

* 

28 

72 

* 

100 

1993 

38 

* 

25 

74 

* 

100 

1995 

32 

* 

24 

76 

* 

100 

*  Less  than  one-half  of  one  percent. 

1/  Based  on  total  sales  including  both  wholesale  and  home-delivered. 

2/  Number  of  markets  for  which  complete  data  were  available.  See  page  66  for  the  Federal  milk  order  markets 
included  in  current  survey. 

2/  Percentages  represent  metal  cans  and  plastic  bag-in-box  containers  in  1963;  metal  cans  only,  1967  to  date. 
4/  Includes  plain  and  flavored  whole  milk  products,  plain,  fortified,  and  flavored  skim  and  lowfat  milk  products, 
buttermilk  and  miscellaneous  whole,  lowfat  and  skim  milk  products. 

2/  Data  not  available. 
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TABLE  B  -PERCENTAGE  OF  TOTAL  FLUID  MILK  ITEMS  SOLD  BY  SIZE  OF  CONTAINER,  BY  HANDLERS 
REGULATED  UNDER  FEDERAL  MILK  ORDERS,  NOVEMBER  OF  SELECTED  YEARS  1/ 


Year 

Number 

of 

markets 

2/ 

Gallon 

Half- 

Gallon 

Quart 

Pint 

Half-pint 

Over 

10 

quarts 

Other 

Total 

Total  Fluid  Milk  Items  2/ 

1963 

68 

13 

56 

15 

1 

9 

5* ** 

1 

100 

1964 

67 

16 

54 

13 

1 

10 

4 

2 

100 

1965 

68 

17 

54 

12 

1 

10 

4 

2 

100 

1966 

68 

18 

53 

11 

1 

10 

5 

2 

100 

1967 

71 

19 

53 

9 

1 

11 

5 

2 

100 

1969 

66 

23 

48 

12 

1 

10 

4 

2 

100 

1971 

61 

29 

44 

10 

1 

11 

3 

2 

100 

1973 

61 

37 

38 

8 

1 

10 

4 

2 

100 

1975 

56 

43 

34 

7 

1 

11 

3 

1 

100 

1977 

47 

49 

29 

6 

1 

11 

3 

1 

100 

1979 

47 

53 

26 

5 

1 

11 

3 

1 

100 

1981 

48 

57 

24 

5 

1 

10 

3 

* 

100 

1983 

46 

58 

23 

5 

1 

10 

3 

* 

100 

1985 

44 

60 

22 

5 

2 

9 

2 

* 

100 

1987 

43 

60 

21 

5 

2 

10 

2 

* 

100 

1989 

41 

61 

21 

4 

2 

10 

2 

* 

100 

1991 

42 

64 

19 

4 

1 

9 

2 

* 

100 

1993 

38 

64 

19 

4 

2 

9 

2 

* 

100 

1995 

32 

64 

18 

4 

2 

10 

2 

* 

100 

*  Less  than  one-half  of  one  percent. 

**  Percentage  includes  “5-10  quart”  containers. 

1/  Based  on  total  sales  including  both  wholesale  and  home-delivered. 

2/  Number  of  markets  for  which  complete  data  were  available.  See  page  66  for  the  Federal  milk  order  markets 
included  in  current  survey. 

2/  Includes  plain  and  flavored  whole  milk  products,  plain,  fortified,  and  flavored  skim  and  lowfat  milk  products, 
buttermilk  and  miscellaneous  whole,  lowfat  and  skim  milk  products. 
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TABLE  C-PERCENTAGE  OF  TOTAL  FLUID  MILK  ITEMS  1/  DISTRIBUTED  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  MILK  ORDERS,  GROUPED  BY  REGION,  BY  TYPE  AND  SIZE  OF  CONTAINER,  NOVEMBER  1995 


Region  2/ 

Total  sales 
of  fluid  milk  items 

1/ 

Type  of  Container 

Glass  2/ 

Paper 

Plastic 

Mil,  lbs. 

Percent  of  total  sales 

North  Atlantic 

801.6 

0.6 

36.2 

63.2 

Southeastern 

842.6 

* 

18.9 

81.1 

East  North  Central 

950.6 

0.3 

19.8 

79.9 

West  North  Central 

262.1 

* 

26.4 

73.6 

Southwest 

381.1 

0 

17.1 

82.9 

Mountain 

290.5 

* 

24.5 

75.5 

Pacific 

176.9 

0 

27.4 

72.6 

Total  4/ 

3,762.3 

0.2 

24.0 

75.7 

Size  of  Container 

Region  2/ 

Gallon 

Half-gallon 

Quart 

Pint 

Half-pint 

5  and  6 
gallon 

All  other 
sizes 

Percent  of  total  sales 

North  Atlantic 

52.8 

26.8 

7.6 

2.0 

8.5 

1.8 

0.6 

Southeastern 

64.3 

18.5 

2.6 

1.9 

11.9 

0.8 

0.1 

East  North  Central 

71.0 

13.8 

3.1 

1.2 

8.9 

1.5 

0.5 

West  North  Central 

61.1 

21.0 

2.3 

0.7 

10.2 

3.7 

0.9 

Southwest 

68.5 

15.8 

2.0 

1.7 

10.7 

1.1 

0.2 

Mountain 

69.2 

13.8 

4.8 

1.6 

8.5 

1.8 

0.3 

Pacific 

69.6 

17.3 

3.7 

1.4 

5.5 

1.5 

1.0 

Total  4/ 

64.4 

18.5 

3.9 

1.6 

9.6 

1.6 

0.4 

*Less  than  one-tenth  of  one  percent. 

1/  Includes  plain  and  flavored  whole  milk  products,  plain,  fortified,  and  flavored  skim  and  lowfat  milk  products,  buttermilk,  and 
miscellaneous  whole,  lowfat  and  skim  milk  products. 

2/  See  page  66  for  the  Federal  milk  order  markets  included  in  each  region. 

2/  Also  includes  metal  cans. 

4/  Includes  those  Federal  milk  order  markets  for  which  all  of  the  data  were  restricted-pertains  to  fewer  than  three  processing  plants. 
See  page  66. 
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TABLE  D-PERCENTAGE  OF  INDIVIDUAL  FLUID  MILK  PRODUCTS  DISTRIBUTED  BY  HANDLERS  REGULATED 
UNDER  FEDERAL  MILK  ORDERS,  ALL  MARKETS  COMBINED  1/,  BY  TYPE  AND  SIZE  OF  CONTAINER, 

NOVEMBER  1995 
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*  Less  than  one-tenth  of  one  percent. 

1/  See  page  66  for  the  Federal  milk  order  markets  included. 


TABLE  E-PERCENTAGE  OF  TOTAL  FLUID  MILK  ITEMS  1/  DISTRIBUTED  BY 
HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  ALL  MARKETS 
COMBINED  2/,  BY  SIZE  OF  CONTAINER,  BY  TYPE  OF  CONTAINER, 

NOVEMBER  1995 


Size  of 
container  2/ 

Total  sales  of 
fluid  milk 
items 

Type  of  container 

Glass 

Paper 

Plastic 

Mil,  lbs. 

Percent  of  total  sales 

Gallon 

2,422.9 

0 

0.5 

99.5 

Half-gallon 

695.9 

1.0 

47.7 

51.3 

Quart 

146.9 

0.7 

96.3 

3.0 

Pint 

59.4 

R 

91.8 

8.2 

Half-pint 

361.7 

0 

97.7 

2.3 

6-gallon 

12.4 

3.0 

0 

97.0 

5-gallon 

47.2 

R 

0 

100.0 

All  other 

15.8 

0.1 

75.3 

24.6 

Total  of  all  sizes 

3,762.3 

0.2 

24.0 

75.7 

R  =  Restricted,  pertains  to  fewer  than  three  processing  plants.  Data  are  included  in  “All 
other”. 

1/  Includes  plain  and  flavored  whole  milk  products,  plain,  fortified,  and  flavored  skim  and 
lowfat  milk  products,  buttermilk,  and  miscellaneous  whole,  lowfat,  and  skim  milk  products. 

2/  See  page  66  for  the  Federal  milk  order  markets  included. 

2/  Six-gallon  and  five-gallon  containers  under  glass  represent  metal  cans,  under  plastic 
represent  mostly  bag-in-box  containers. 
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TABLE  F-PERCENTAGE  OF  FLUID  MILK  ITEMS  1/  DISTRIBUTED  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  BY 
METHODS  OF  DISTRIBUTION,  AND  TYPE  OF  WHOLESALE  OUTLET,  NOVEMBER  OF  SELECTED  YEARS,  1963  TO  1995 
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TABLE  G-PERCENTAGE  OF  FLUID  MILK  ITEMS  1/  DISTRIBUTED  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  GROUPED 
BY  REGION,  BY  METHOD  OF  DISTRIBUTION,  AND  TYPE  OF  WHOLESALE  OUTLET,  NOVEMBER  1995 
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TABLE  H-PERCENTAGE  OF  FLUID  MILK  ITEMS  1/  DISTRIBUTED  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  MILK  ORDERS,  GROUPED  BY  REGION,  BY  TYPE  OF  CHAIN  STORE,  NOVEMBER  1995 


Type  of  food 

chain  store  2/ 

Region  2/ 

Total  food 
chain  stores 

Supermarket 

Dairy /convenience 

Total 

Vertically 
integrated  4/ 

Other 

Vertically 
integrated  4/ 

Other 

vertically 
integrated  4/ 

North  Atlantic 

65.6 

7.7 

Percent  of  total  sales 

43.2  5.7 

9.0 

13.4 

Southeastern 

67.9 

27.8 

31.2 

1.1 

7.8 

28.9 

East  North  Central 

65.4 

8.4 

46.3 

1.4 

9.4 

9.8 

West  North  Central 

71.0 

0 

61.3 

R 

9.7 

R 

Southwest 

67.1 

30.9 

28.7 

R 

4.5 

30.9 

Mountain 

67.2 

25.0 

35.2 

R 

6.7 

25.0 

Pacific 

66.3 

28.7 

31.1 

0 

6.5 

28.7 

All  Region  Total 

66.7 

16.4 

40.1 

2.2 

8.1 

18.6 

R  =  Restricted.  Represents  data  for  fewer  than  three  handlers.  Data  are  included  in  "other."  "All  Region  Totals"  include  restricted 
data. 

1/  Includes  plain  and  flavored  whole  milk  products,  plain,  fortified,  and  flavored  skim  and  lowfat  milk  products,  buttermilk,  and 
miscellaneous  whole,  lowfat,  and  skim  milk  products. 

2/  Generally,  1 1  or  more  stores  nationwide,  primarily  engaged  in  food  retailing  and  either  under  common  management,  being 
franchised  by  a  common  company,  or  belonging  to  a  common  purchasing  association. 

2/  The  Federal  milk  order  marketing  areas  included  in  each  regions  are:  NORTH  ATLANTIC  (New  England,  New  York-New  Jersey, 
Middle  Atlantic),  SOUTHEASTERN  (Carolina,  Tennessee  Valley,  Southeast,  Upper  Florida,  Tampa  Bay,  Southeastern  Florida),  EAST 
NORTH  CENTRAL  (Michigan  Upper  Peninsula,  Southern  Michigan,  E.  Ohio-W.Pa.,  Ohio  Valley,  Indiana,  Chicago  Regional, 
Southern  Illinois-Eastern  Missouri,  Louisville-Lexington-Evansville),  WEST  NORTH  CENTRAL  (Upper  Midwest,  Iowa,  Nebraska- 
Western  Iowa),  SOUTHWEST  (Southwest  Plains,  Texas),  MOUNTAIN  (Eastern  Colorado,  SW.  Idaho-E.  Oregon,  Great  Basin, 
Central  Arizona,  New  Mexico-West  Texas),  and  PACIFIC  (Pacific  Northwest).  The  data  for  the  following  marketing  areas  are 
restricted  (represents  fewer  than  three  handlers):  Black  Hills,  Central  Illinois,  Eastern  South  Dakota,  Greater  Kansas  City,  and  Western 
Colorado.  The  data  for  these  marketing  areas  are  included  in  the  “All  Region  Total’'. 

4/  Chain  stores  which  have  integrated  backward  into  fluid  milk  processing,  or  fluid  milk  processing  organizations  which  have  integrated 
forward  into  chain  store  ownership. 
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Special  Articles  Published  in  the  1996  Monthly  Summaries  of 

"Federal  Milk  Order  Market  Statistics” 


FMOS  -  412.  January  and  February 

Flow  Federal  Milk  Order  Market  Statistics  Are  Developed  and  What  They  Mean. 

This  article  describes  Federal  milk  order  terms  and  statistics,  and  discusses  why 
Federal  milk  order  statistics  are  collected  and  published. 

FMOS  -  414,  May  and  June 

Federal  Milk  Order  Market  Administrators  Budgets.  1995  and  1996.  For  each 
market  administrator,  budgets  representing  estimated  expenditures,  by  type  of 
expense  and  estimated  income,  and  by  type  of  fund,  are  shown. 

FMOS  -  416.  September  and  October 

Producer  Milk  Marketed  under  Federal  Milk  Orders  bv  State  of  Origin.  This  article 
reports  the  findings  of  the  1995  annual  survey  of  milk  supply  areas  for  handlers 
regulated  under  Federal  milk  orders.  Data  on  the  origin  of  producer  milk  are 
shown  by  State  and  by  Federal  milk  order  marketing  area. 

FMOS  -  417.  November  and  December 

Fluid  Milk  Sales  by  Size  and  Type  of  Container  and  by  Method  of  Distribution. 

This  article  reports  some  of  the  findings  of  the  November  1995  survey  of  packaged 
fluid  milk  sales  by  handlers  regulated  under  Federal  orders.  Information  is  presented 
concerning  the  sizes  and  types  of  containers  in  which  fluid  milk  products  are  sold. 
The  article  also  examines  the  various  methods  used  to  distribute  fluid  milk  products 
to  consumers.  In  addition,  regional  and  historical  data  are  shown. 
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Summary  of  Federal  Milk  Order  Actions.  November  1996 


There  were  no  final  actions  effective  during  this  period. 


Summary  of  Federal  Milk  Order  Actions.  December  1996 
Temporary  Revision: 

Iowa  -  December  1  (62  FR  918,  1/7/97).  This  action  revises  temporarily  the  supply 
plant  shipping  percentage  for  this  order  by  10  percentage  points  from  30  percent  of 
plant  receipts  to  20  percent  of  such  receipts,  for  the  months  of  December  1996 
through  March  1997. 
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